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Figure 3. Distribution of Figure 4. Community shop numbers by region
community shops across the UK

® Community shops already established

i B P Region New in 2014 Existing Pre-start
ommunity shops established in 2014 3 South West 10 107 25
South East 1 74 27

.. East of England 2 35 12

Scotland 1 31 18

° West Midlands 1 22 13

S g East Midlands 1 17 7

‘ . L] Wales 0 16 12

.0 ... Yorks and the Humber 1 10 12

o - . North West 0 9 20

y ° North East 0 3 3

. P ® Northern Ireland 0 1 1

& .‘ Republic of ireland 0 - 1

Total 17 326 151

B Plunkett Foundation,’Better Business

Report”, p6
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